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ABSTRAK

Fauzan Sholahudin
802020004

PENGARUH TRUST DAN PERCEIVED USEFULNESS TERHADAP
INTENSI PENGGUNAAN E-WALLET DANA

V; 2024; 80 halaman; 12 tabel; 2 gambar; 9 lampiran.

Tujuan penelitian ini adalah untuk mengetahui pengaruh Trust dan Perceived
Useulness terhadap intensi penggunaan e-wallet Dana. Populasi pada penelitian ini
adalah kalangan generasi Z di Kabupaten Bandung yang memiliki aplikasi e-wallet
Dana dan pernah menggunakan atau bertransaksi melalui aplikasi e-wallet Dana.
Penelitian ini menggunakan metode non-probability sampling dengan sampel
sebanyak 100 responden. Berdasarkan metode statistika dilakukan uji regresi linear
berganda, uji validitas & reliabilitas, uji asumsi klasik, uji koefisien determinasi dan
uji hipotesis. Berdasarkan hasil penelitian diketahui bahwa Trust berpengaruh
signifikan dari nilai persamaan regresi menunjukan variabel trust dan perceived
usefulness bernilai positif. Apabila nilai trust dan perceived usefulness
ditingkatkan, maka akan mengalami kenaikan tingkat intensi penggunaan e-wallet.
Berdasarkan uji t trust diperoleh t-hitung 4.236 dan perceived usefulness 5.293 yang
berarti memiliki tingkat signifikansi lebih besar dari t-tabel.

Kata Kunci: Trust, Perceived Usefulness, E-wallet Dana.
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ABSTRACT
Fauzan Sholahudin
802020004

THE INFLUENCE OF TRUST AND PERCEIVED USEFULNESS ON
INTENTION TO USE E-WALLET DANA

V; 2024; 80 page; 12 tabel; 2 picture; 9 attachment.

The aim of this research is to determine the influence of Trust and Perceived
Usefulness on the intention to use Dana's e-wallet. The population in this study is
generation Z in Bandung Regency who have the Dana e-wallet application and have
used or made transactions via the Dana e-wallet application. This research uses a
non-probability sampling method with a sample of 100 respondents. Based on
statistical methods, multiple linear regression tests, validity & reliability tests,
classical assumption tests, coefficient of determination tests and hypothesis tests
are carried out. Based on the research results, it is known that Trust has a significant
effect on the value of the regression equation, showing that the trust and perceived
usefulness variables are positive. If the value of trust and perceived usefulness is
increased, the level of intention to use e-wallet will increase. Based on the t trust
test, the t-count is 4.236 and perceived usefulness is 5.293, which means it has a
significance level greater than the t-table.

Keywords: Trust Perceived usefulness, E-wallet Dana
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